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This summer, Epsilon is partnering with the Dallas Mayor’s Summer Reading Club to promote childhood engagement through reading even when
they’re not in school. Reading doesn’t have to stop when summer starts! Children who read during the summer months are better prepared when
school starts again in the fall, and Epsilon understands the importance of this academic readiness. Epsilon has been a supporter of this program for
the past few years and is honored to serve as the presenting sponsor for a program that has such an impact on children in the Dallas community.

The Dallas Mayor’s Summer Reading Club allows students to foster not only their learning skills, but also their competitive skills as they earn prizes
depending on how frequently they read. When they log 20 reading minutes a day for 10 days (books, audiobooks, and ebooks), students earn prizes
such as books and passes to local attractions. If students log 50 days of reading by the end of the summer, they can earn grand prizes including a
pancake breakfast with the mayor of Dallas or tickets to local sporting events.

Epsilon continuously strives to partner with community investment opportunities that leverage technology to further engage our youth and demonstrate
a meaningful impact. The Dallas Mayor’s Summer Reading Club not only serves as an outlet for children to build their library, but also sees the value in
leveraging new technologies (i.e. ebooks, audiobooks, etc.) to reach and engage our tech-savvy future workforce. Later this summer, Epsilon plans to
host a book drive in order to further support the initiative of year-round reading and academic engagement.

Epsilon, an Alliance Data company, is a global marketing company with offices around the world. For more than 40 years, Epsilon has provided
unrivaled data intelligence and customer insights, world-class technology including loyalty, email and CRM platforms and data-driven creative,
activation and execution.

Alliance Data® (NYSE: ADS) is a leading global provider of data-driven marketing and loyalty solutions serving large, consumer-based industries. The
Company creates and deploys customized solutions, enhancing the critical customer marketing experience; the result is measurably changing
consumer behavior while driving business growth and profitability for some of today's most recognizable brands. helps its clients create and increase
customer loyalty through solutions that engage millions of customers each day across multiple touch points using traditional, digital, mobile and
emerging technologies. An 500 and Fortune 500 company headquartered in , consists of three businesses that together employ more than 17,000
associates at approximately 100 locations worldwide.

 card services business is a leading provider of marketing-driven branded credit card programs. Epsilon® is a leading provider of multichannel,
data-driven technologies and marketing services, and also includes Conversant®, a leader in personalized digital marketing. LoyaltyOne® owns and
operates the AIR MILES® Reward Program, premier coalition loyalty program, and -based BrandLoyalty, a global provider of tailor-made loyalty
programs for grocers.

Investor information about businesses may be found here.

Follow on Twitter, Facebook, LinkedIn and YouTube.
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